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IT Strategic Objective Summary
Most e-commerce companies struggle on the decision of how and what to prioritize on their websites as there are countless details that need to be attended to. The attached excel spreadsheet is a descriptive outlook on the market standards as well as opportunities on ways Amazon can differentiate its consumer experience from its competition. The checklists may focus is on how the product detail page and its checkout section. Here are the insights on what can be done to improve the online shopper’s experience.
Product detail pages are responsible for providing information to shoppers, this information includes product features, text and visual imagery that help online shoppers in evaluating products. A rich product detail page should contain information that a salesman would tell a shopper at a physical level about the product in question (Mulpuru, Evans & Roberge, 2013). The more a product detail is visual the better, as they say, a picture is worth a thousand word. Research has shown that a product with alternative pictures from different angles with the zoom functionality is key in converting a browser into a buyer. As they bring a product into life.
Yes, the welcoming pages and product detail pages are key in attracting buyers. The real deal is on the checkout section. Most online shoppers have confessed on their bad experiences when it comes to e-commerce checking out process, which has resulted in many abandoning their cart at last minute and giving out poor ratings. A good online shop should offer alternative payment options such as PayPal. I hope the attached checklist touches on why you did not finish your online purchase last time.
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